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NARI of Idaho Members-  
 
Toxic waste repositories; people call them homes but you and I know better. 
The demolition phase of any remodel brings with it clouds of dust, piles of de-
bris, and a steady stream of black buggers as our respiratory system tries to pro-
tect us. In the best cases its only sheetrock dust; a little calcium sulfate in the air. 
In the worst cases there is vermiculite dust, toxic mold, formaldehyde, asbestos, 
and the ever present lead. Firefighters wear oxygen masks when entering a 
burning building primarily because of the toxic brew created as all the materials 
burn. Yet we as remodelers often work with this same toxic brew wearing only 
jeans and a t-shirt.  
I was at a meeting recently with officials from the city of Boise, HUD, EPA, 
OSHA, (and Lord only knows who else) discussing lead safe work practices. 
The EPA had done some random audits of Real Estate offices checking for com-
pliance with lead disclosure rules. Mostly they found compliance, but an inter-
esting remark escaped the lips of one of the city officials: “Have you checked on 
any contractors? I’ll bet that’s where you’ll find the noncompliance.” This was 
an interesting remark to me. It shows that we as remodelers still are often 
viewed as nonprofessionals. Its up to those of us who are NARI members to 
combat this perception. 
We can’t forget to do the basics. Give your clients a copy of the required lead 
pamphlet and get a signature showing they have received it. Make dust walls 
air tight. Keep children away from demolition sites. Cover dumpsters or debris 
piles that could generate wind-born dust. Use a dust mask or respirator. Throw 
your clothes in the washing machine as soon as you get home, do not stop to 
kiss your sweetheart or hug your kids. Take a lead safe training course when its 
offered. Clean up at the end of the day. Clean up at the end of the job. Clean up 
some more. 
Our nation has inherited a legacy of toxic homes. Its our job as NARI contrac-
tors to be the first line of defense against those toxins. Its what makes us profes-
sionals, its what sets us apart, its why people choose to hire us.  Its up to us to 
prove the city official wrong.  
 

Josh Bogle, Green Remodeling 

NARI of Idaho President 
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Business Name:    

Contact Name:    

Address:    City    State    Zip   

Phone:     Fax:      
  

Advertisement Size:     [     ]  4 3/4” x 7 1/2”                [     ]  4 3/4” x  3 3/4”                    [     ]  2 1/4” x 3 3/4”   (Prices listed above) 
 
Payment Options 
 

Payment or credit card information must be received with this form.    
 
[     ]         Check Enclosed 
    
[     ]         Charge my credit card: 
    

   Name on Card _______________________________________     Card # __________________________________________ 
 
   Expiration Date ________________   Card billing address__________________________________________________________ 
 
   Amount to be charged ________________________________       Signature ___________________________________________ 

Mail payment and disk or CD, or camera ready advertisements to: 
 

NARI of Idaho   Or email to:  jcarrell@cableone.net 
P.O. Box 9401 
Boise, ID  83707 

DEADLINE:  APRIL 27, 2007 
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CHECK US OUT ONLINE: 
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BuildingCredibility.com Can Help Your Business! 
The #1 consideration of your perspective clients is professionalism. The #1 form of marketing, as 
well as the most cost effective advertising, according to everyone in the industry is word of mouth. 
BuildingCredibility.com is a marketing tool to help you capitalize on both! Would it be beneficial if 
someone looking for a remodeler could meet your clients? The most professional remodelers get the 
best jobs and get to charge the highest margins because people trust them. Similar to the NARI 
goals to separate members from every other remodeler in the Treasure Valley, BuildngCredibil-
ity.com can be a great asset to help your business as well. Establish yourself as a 5 star Remodeler 
and get your clients to share their story with perspective clients. What would it mean to your busi-
ness to be rated a 5 star remodeler? Would your company be separated from others competing for 
the same job? If your strongest advertising is client referrals what are you doing to give them a voice, 
a loud voice!  
 
 BuildingCredibility.com is a marketing tool. It is not about placing an ad and walking away then hop-
ing for the best. It is not just about internet marketing. It is about giving you the tools to promote your-
self and have prospective clients seek you out based on credibility. Isn’t that your goal, have clients 
seek you out? Unfortunately is does not just happen. You have to do great work and cultivate oppor-
tunities for clients to talk about your company and refer business to you. BuildingCredibility.com is 
just one tool that can help you meet your goals.  
 
 BuildingCredibility.com launched less than a year ago and is now receiving over 9,000 visitors 
monthly. In the last 30 days 200 people clicked over to the NARI website, Josh Bogle’s Blog about 
Remodeling Green received over 1000 clicks and there were 178 clicks to the Remodeler Directory. 
If you are not familiar with the site, we would like to invite you to take a tour. If you are a great re-
modeler you should be commended for that and you should capitalize on it! 
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